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BACKGROUND



•

•

•



ISSUES OF 
CONCERN



Growing inflation and security concerns 
overshadow climate change and health as top 
consumer priorities



Top three 
forest issues 
driving concern 



#1 forest concerns around the world



CONSUMER 
ATTITUDES



Consumers are taking action to address forest issues 
through their product choices



FSC 
RECOGNITION



Seen often

Seen occasionally  

Never Seen

Not Sure

46%

FSC IS THE MOST RECOGNIZED  
FOREST CERTIFICATION SYSTEM*



Across 33 countries globally, almost half of consumers 
recognize the FSC logo (46%)



Within Europe, 11,200 consumers were surveyed covering 14 
countries
FSC is especially well recognized in the UK, Germany, Denmark and Italy



In North America, 2,000 consumers were surveyed covering the 
US and Canada



In Latin America, 4,800 consumers were surveyed covering 6 
countries
FSC is especially well recognized in Brazil but has also good levels in Mexico and Argentina



In Asia Pacific, 6,400 consumers were surveyed 
covering 8 countries
FSC is especially well recognized in the China and has also good levels in India and Thailand



In the African continent, 1,600 consumers were surveyed in 
Kenya and South Africa



TRUST IN FSC



FSC is the most trusted to protect forests



High levels of advocacy and purchase impact among 
those who know FSC



80%



In the eyes of consumers, brands who associate 
with FSC have a clear advantage



Consumers globally worry about forest and wildlife loss and its contribution to climate change

•

•

Consumers show a considerable willingness to address forest issues through their product choices

•

•

•

Independent sustainability certifications are regarded as important tools for change

•

•

In this context, FSC is the clear leader as the most recognized forest certification worldwide

•

•

In the eyes of consumers, brands who associate with FSC have a clear advantage

•

•

engaging 26,800 
consumers across 33 
markets, 

Consumers Demand Sustainability



•

•

•

•

http://www.fsc.org/


THANK YOU
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