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Research Introduction S ronesrs

FSC FOREVER

FSC commissioned lpsos, one of the largest market research companies in the world, to
lead a global consumer research study to understand consumers attitudes towards forestry
issues, how sustainability influences consumer purchase decisions, and awareness and
perceptions of FSC.

In the research report, the following insights are included:
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METHODOLOGY: L e

n=800 n=802 n=800 n=800 FSC FOREVER

.. | o | o consumers across 5U markets

n=800 n=800 n=800 n=800 were engqged in one Of the WOI’Id’S

largest consumer surveys on forests
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n=1200 n=800 B Tracking country Online surveys were conducted May through July 2025. The samples were designed to be

nationally representative as far as realistically possible using online panels.
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Climate change concern holds steady but is VAY

overshadowed by immediate crises

FSC FOREVER

Despite rising impacts worldwide, public attention shows little shift — global concern for climate change remains in
fourth place, overshadowed by rising concern of immediate crises like wars and health.

Proportion selecting each issue in top three most worrying issues

Wars, conflicts, terrorism
Disease/health issues
Economic hardship

CLIMATE CHANGE

Unemployment

Pollution 17%

Inequality 15%

Lack of food 14%

Loss of plants and animal species 12%

\OI

Deforestation %

31%

30%

45%

44%

52%

Global concern for wars, conflicts, and terrorism, as well as
disease/health issues significantly increased since 2022 with
economic hardship remaining a top concern.

While concern for climate change was steady, the concern
gap has significantly widened since 2022.

48
43
35
I |

2022 2025

@ \Wars, conflicts, terrorism
. Climate change
Note: Comparison is based on

results from 32 countries
surveyed in both 2022 & 2025

Q1. To start with, which of the following issues worry you the most? Please select up to three issues from the list. (10 issues)

Base: Total global sample (n=40,802)
Note: Light green bars are the most relevant issues for FSC.



Important
Forestry Issues

On forestry issues specifically, the
loss of plant and animal species, the
impact on climate change from loss
of forests, and deforestation are the
biggest worries.

Deforestation is most often ranked
top forest concern.

Q11. There are many different potential threats to the world's forests,
the wildlife living there and the people who live and work there.
Which of these potential issues worries you the most? Please select
the three issues that concern you the most, in order of importance. (13
issues)

Base: Total of 29 full study countries (n=24,002)




#1forest concerns around the world
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Biodiversity loss

is more worrisome for consumers in Northern and Western
European countries (such as UK, France, Sweden and
Denmark) and in Australia, South Africa and Canada.

Impact on climate change
from forest loss

Highest concern in Japan, Croatia,
South Korea, China

Wildfires
In Canada and the US, wildfire
dominates as the top concern,
significantly increasing since 2022,

v

Loss of tropical forests
Particularly high in Northern
and Central Europe,
including countries like
Austria, Germany and
Sweden. In contrast, this
concernisrelatively less
important in African
countries.

Q1. There are many different potential threats to the world's forests, the wildlife living there and the people who live and work there. Which of these potential issues worries you the most?
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Soil damage
Highest concern
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in China

Loss of Natural

Wilderness
Highest concernin

South Korea.
Deforestation

Highest concern for \ o
consumers in Brazil, Croatia, f

France and Kenya.

Droughts and floods
Highest concernin Vietnam,
Indonesia and Kenya

8 Please select the three issues that concern you the most, in order of importance. (13 issues)

Base: Total of 29 full study countries (n=24,002)

/ } FORESTS
FOR ALL

FSC FOREVER

Loss of plant and animals
Impact on climate change
Deforestation

Loss of tropical rainforests
lllegal logging

Wildfires

Droughts and floods

Soil damage






Consumers still act on climate at the checkout L ronssis

FOR ALL
Across 50 countries, 31% say climate change is a top concern; while in the 29 countries asked, 72% prefer P e

products that do not harm plants and animals.

CONSUMER
TAKING ACTION

127

| prefer to choose products that do not damage
plants and animals

62%

| try to buy products packaged with renewable
materials such as paper instead of plastic

61%

| can help to protect the forests by purchasing
products that have been certified by an
independent organization

667

| expect companies to ensure that the
wood/paper products and packaging they sel
are not contributing to deforestation

65% b,

Information about sustainability on products
should be certified by an independent
organization

Q10. How well does each of the following statements describe your opinion?
(7-point scale: 1= Does not describe my opinion at all, 7= Describes my opinion
very well)

Base: Total of 29 full study countries (n=24,002)
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FSCIS THE MOST RECOGNIZED
FOREST CERTIFICATION SYSTEM
GLOBALLY'

Seen often
@ seenoccasionally
. Never seen

‘ Not sure

Q3. Have you ever seen the following logos or labels? (4-point scale)

Base: Total global sample (n=40,802)

Totals do not add up to 100% due to rounding off to the nearest whole number
(Seen often = 20.9%; Seen occasionally = 30.6% ; Never seen = 35.8%; Not sure — 12.7%)
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FOR ALL

FSC

of global consumers recall
seeing the FSC logo.

No other forest certification tested came higher
globally in all the 50 countries surveyed.!

The recognition of FSC is highest
among young consumers aged 18-24
years, followed by 25-44-year-olds.

This is found on comparing the results across 32 countries which were
surveyed both in 2022 & 2025. FSC witnessed a recognition increase in 23
of the 32 countries surveyed in 2022.



FSC is the most recognized forest system o rnesr
in 49 out of 50 countries surveyed e

FSC is especially well recognized in the Netherlands, Switzerland, United Kingdom, and Germany

REGIONAL AVERAGES:!

EUROPE 58%

/ ASIA-PACIFIC 50%

\, Thdllond o -} . UEEn) k2 AFRICA 52%

. o 57/".}03‘% 54X - LATIN AMERICA 42%
' | NORTH AMERICA 36%

E South Africa 67%

Q3. Have you ever seen the following logos or labels? (4-point scale)
Base: Total global sample (n=40.802).
1. Note: that the regional averages take into account only those countries that have been surveyed in each region. E.g in Africa this includes 3 countries while in APAC 10 countries



