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Executive
Summary

The FSC UK Consumer Survey 2026
demonstrates strong public support for
responsible sourcing, credible certification and
ethical business practices.

Respondents consistently demonstrated a preference for independently verified
environmental and social claims, indicating that trust, transparency and
accountability are important factors in purchasing decisions. The findings suggest
that consumers are looking beyond product performance and price alone, placing
value on evidence that businesses are managing their environmental and social
impacts responsibly.

The survey results also demonstrate the significant role that FSC certification can play
in supporting consumer confidence and strengthening brand reputation. Strong levels
of recognition indicate that the FSC label has become a familiar presence in the UK
marketplace. Together, the results suggest that FSC certification provides businesses
with a credible and effective way to communicate sustainability commitments,
differentiate products, and respond to increasing consumer demand for trustworthy
environmental and ethical assurances.

PREPARED BY:

SURVEY:

FSC UK

Survey of 1,280 UK adults conducted via OnLineBus from 19/03/2026 - 23/03/2026            
1

FSC UK CONSUMER SURVEY 2026

FSC®F000231



It is important to me that the products I buy
are made from responsibly sourced materials

that help to protect natural resources

I trust reputable certification labels to help me
avoid buying products with exaggerated or

false environmental claims

Sourcing &
Certification

Consumer sentiment remains
strongly aligned with credible
environmental certification
and responsible sourcing.

68% of respondents say it is important that the
products they buy are made from responsibly sourced
materials that help protect natural resources. This view
is particularly strong among younger consumers, with
72% of Gen Z expressing support for responsible
sourcing. Similarly, two-thirds of respondents (67%)
trust reputable certification labels to help them avoid
products with exaggerated or misleading
environmental claims, with trust rising to 78% among 25
to 34 year olds. These findings highlight the importance
of trusted certification and verified sustainability
credentials in consumer purchasing decisions.
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It is important to me that the products I buy come
from companies that actively protect and uphold

workers' rights

Worker’s
Welfare

Attitudes toward worker’s rights indicate strong support for
responsible business practices. Labour conditions appear to
be a significant consideration for many consumers, part of
broader expectations around ethical and sustainable
sourcing.

69% of UK consumers agree that it is important to buy
products from companies that actively protect and
uphold workers’ rights. Support is even stronger among
younger adults, with 80% of 25 to 34 year olds
agreeing that workers’ rights should be protected by
the companies they buy from. As this demographic
represents an increasingly influential consumer group,
these findings highlight the growing importance of
demonstrating credible social responsibility alongside
environmental commitments.

The results are particularly relevant to forest product
supply chains, where workers may be exposed to risks
such as unsafe working conditions, low pay,
discrimination, forced labour or restrictions on
collective bargaining, if adequate safeguards are not in
place. FSC certification addresses these concerns
through its Core Labour Requirements, which are
embedded within FSC standards and aligned with
fundamental International Labour Organization (ILO)
principles, helping to promote fair, safe and respectful
working conditions throughout certified forest
operations and supply chains.
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Awareness &
Recognition

Recognition of the FSC logo is high, however, results suggest
that this does not always translate into a clear understanding
of its meaning.
 

Almost three-quarters (73%) of UK consumers say they
recognise the FSC logo. Awareness is even stronger
among younger audiences, rising to 82% among 25-34
year olds. These findings demonstrate the strong
visibility of FSC in the UK marketplace and suggest that
the logo has established itself as a widely recognised
indicator on products and packaging, particularly
among younger consumers. However, understanding
of what the FSC logo represents is lower than overall
recognition. While 22% of consumers are confident
they know what the FSC logo means, a further 25%

report knowing roughly what it means, meaning that
46% of the public have at least some understanding of
its significance. Gen Z outperforms the general
population, with 61% saying they know, at least roughly,
what the FSC logo means. This gap between
recognition and understanding highlights an
opportunity to build on FSC’s strong brand visibility,
supplementing the FSC label or logo with approved
promotional statments and relvant brand sustainability
information.
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On which products the FSC logo has been seen, and how often.

Product
Touchpoints

Consumers are most likely to notice the FSC logo on everyday
paper-based products and packaging. Awareness also
extends across a broad range of timber, furniture and lifestyle
products, highlighting the presence of FSC certification
throughout the consumer marketplace.

More than half (55%) report having noticed the FSC
logo on paper and cardboard packaging, including 21%
who see it frequently. Recognition is also relatively high
on toilet rolls and tissues (47%), greeting cards (47%),
timber and DIY materials (44%), and home or office
paper (43%). Around four in ten consumers have
noticed the FSC logo on books (40%), stationery (38%), 

garden furniture (37%) and home furniture (36%).
Bamboo (38%) is the only non-timber-based forest
product in the top 10, highlighting the increasing
availability of this non-tree-based alternative. High
proportions selecting “not sure” (25% to 28% across
many categories) suggest opportunities to improve
label/logo prominence and consumer understanding.
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Likelihood of choosing to buy an FSC-certified
product, as opposed to an uncertified alternative

Purchase
Preference

When choosing between certified and uncertified options,
many consumers favour products that provide independent
assurance of responsible sourcing, suggesting that credible
certification can be a valuable factor in building trust and
influencing buying behaviour.

This preference is reflected in the survey findings, with
75% of UK consumers saying they would be likely to
choose an FSC-certified product over an uncertified
alternative, compared to just 11% who would be
unlikely to do so. Younger consumers were particularly
receptive, with 91% of 25 to 34 year olds saying they
were likely to give preference to FSC-certified
products. Strong levels of support were also evident
among key consumer groups, including parents (83%)
and millennials (78%).

These results highlight the commercial value of FSC
certification in meeting growing consumer
expectations for transparency and responsible
sourcing. The consistently high levels of preference
across age groups and household types suggest that
FSC certification resonates with a broad cross-section
of the UK public, helping businesses to differentiate
their products, strengthen consumer confidence and
demonstrate credible sustainability commitments.
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Brand
Resonance

By displaying the FSC label on products, companies can
strengthen consumer trust, reinforce their sustainability
credentials and create more positive brand associations
among key customer groups.

The FSC label has a clear positive impact on brand perception, with 68% of UK consumers agreeing
that they would have a more positive opinion of a brand or retailer if they saw the FSC label on their
products. This effect is particularly pronounced among 25 to 34 year olds (81%) 
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Next Steps

If this report has made you want to find out
more about any of the topics covered, the links
below provide further information.

How does FSC help to protect the environment?01

Responsible forestry is a fundamental tool to tackle biodiversity loss and
safeguard our planet for future generations. 

How does FSC help to uphold worker’s rights?02

FSC chain of certificate holders are required to implement the FSC Core Labour
Requirements in their operations. 

What are the FSC labels and what do they mean?03

There are three FSC labels: FSC 100%, FSC Recycled and FSC Mix.

How can I source FSC-certified products?04

Look for the FSC label when you shop or choose FSC-certified products from
FSC Certificate or Licence Holders.

Can I use the FSC trademarks?05

Organisations must normally be either an FSC Certificate Holder or Promotional
Licence Holder in order to use the FSC trademarks.
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https://uk.fsc.org/impact/forests-and-biodiversity
https://uk.fsc.org/chain-of-custody/core-labour-requirements
https://uk.fsc.org/chain-of-custody/core-labour-requirements
https://uk.fsc.org/what-is-fsc/fsc-labels
https://uk.fsc.org/choosing-fsc-certified-products
https://uk.fsc.org/use-the-fsc-trademarks


Thank you!

Thank you for taking the time to read this
report. If you have any questions or would
like to discuss our findings further, please
don't hesitate to contact to us.

+44(0)1686413916

info@fsc-uk.org

uk.fsc.org
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